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In India, Call Centers Warn Young Workers
About HIV Risk

By Perer WoNacoTT
And Marmys CHASE

S LOUD MUSIC throbs in the air. Rohit Nag

and his friends recline on steps just off the dance
floor at the nightclub Elevate in Noida, a middle-class
suburb of New Delhi. The 22-year-old Mr. Nag sports a
thumb ring and four tattoos. His female companion. who
works at the same call center as Mr. Nag, has a silver stud
in her nose and another piercing her chin.

Young and free-spending. Mr. Nag and other workers
at India's call centers are relishing social freedoms that
their parents couldn't have imagined. They are also learn-
ing that a new lifestyle brings new risks and the need for
precautions, especially amid the looming threat of
HIV/AIDS. "Everybody knows you have to use a
condom during sex." he says. "And when we get tattoos,
we insist on disposable needles."

As India grapples with a growing AIDS problem,
activists and industry executives have identified the
country's 1.3 million call center and outsourcing workers
as a surprising new risk group, alongside truckers,
migrant workers and prostitutes. Predominantly young,
single and mobile. call-center employees are away from
the traditionally strict family life and partying hard when
they are not working diligently.

As aresult, some companies in India are establishing
in-house programs to educate their workers about the
discase.

"If you look at the way the pandemic in India is pro-
pressing, [call-center workers] are at risk because they
are young and sexually active.” says Fmma Schmitt,
Rmkcs“nman for Standard Chartered Bank PLC. The
London-based bank, which has nearly one-fourth of its
43.000 emplovees based in India, has targeted its roughly
6,000 call-center workers in Chennai for classroom-
based AIDS education. Soon. HIV prevention messages
will pop up on their workstation screens as part of an

Astudy in February of 2006 found that 11% of 1,100
workers at iEnergizer Inc.. a call center and ouisourcing
business in Noida. India, have had more than five sexual
partners. By contrast, 7% of 1,300 adults across the coun-
try said they had had more than five sexual partners, a
separate study found.

The data speak to a dramatic lifestyle change in a soci-
ety where parents often arrange marriages for their chil-
dren and rarely speak to them about sex. Both surveys,
the only such ones conducted to date. were done by SSL.
International PLC, maker of Durex condoms. The call-
center survey was co-sponsored by Global Business
Coalition on HIV/AIDS, a nonprofit New York-based
advocacy group, with iEnergizer's cooperation.

"We decided one thing we had to do was include in
our employee induction a whole new chapter on
HIV/AIDS so every new employee would be made

aware of this disease" says Ashish
Mittal, iEnergizer's vice president of
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rolled out similar efforts at its operations
in South Affica, Thailand and China.

operations. "We made il top management  center workers surveyed A handful of Indian companies are
policy. in 2006 with stepping up. 100, Diversified giant Tata

During an HIV/AIDS education fair Mo than 119 Group Lid., auto-parts supplier Apollo
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lion square-foot call center in Noida,
3,000 workers decorated their cubicles

with AIDS charts. graphs, cartoons and ~ survey of

slogans stalmg "No one should die of 1300

ignorance." India
Although the prevalence of HIV ~ adults

among adults in India is low, at less than
1%, India still leads all other nations with 5.7 million
HIV cases, due to its enormous population. according to
the United Nations' AIDS agency. South Affica, by con-
trast, has 5.3 million cases, representing 19% of the adult
population. In both countries, the virus is largely hitting
heterosexuals.

The Indian government has played down prediction-
sof an exploding AIDS epidemic. particularly a forecast
by the U.S. Central Intelligence Agency that the virus
could mfect more than 20 million people i India
by2010. India's National AIDS Centrol Organization,
under the Ministryof Health, estimates that at the current
pace. India could have 6.3 million HIV-positive people
by 2012, "That's if we do nothing.” says K. Sujatha Rao,
the orgamization's director general. "It's bound to reverse
by expanding treatment and increased use of condoms.”
(Since the early 1990s, the organization has promoted the
use of condoms, conducted AIDS awareness programs
and improved clinical services.)

Richard Holbrooke, chief executive of the Global
Business Coalition on HIV/AIDS.HIV/AIDS, wams
that the prevalence of the disease among young profes-
sionals could rise without diligent efforts. "We don't want
India to end up like South Africa, where the overwhelm-
ing epidemic is dismantling the working population, and
t,ausing skilled professionals - doctors, lawyers and
engineers - to flee the country.” says Mr. Holbrooke, a
former LS. ambassador to the United Nations.

Left unchecked, AIDS experts fear the epidemic
could seriously weaken economic growth in India,
whose young, educated, English-speaking work force
has become a magnet for multinationals establishing
parts of their businesses in the country. In July, the UN,
published a report that estimated India could lose almost
apercentage point of economic growth annually over the
next decade due to AIDS.

Call centers aren't the only companies recognizing
their workers are at risk and establishing
AIDS-education programs for employees. Intel Corp.
and Microsoft Corp. have AIDS-awareness programs in
their workplaces. Microsoft and Texas Instruments Inc.
include HIV/AIDS care as an employee benefit. Intel
offers online AIDS education, holds HIV health fairs and
passes out red ribbons to its Bangalore engineers. Ford
Motor Co. has an HIV/AIDS-education program. It has

Compared to a 2005

Source: SSL Irtermatonal ple

direct marketer Modicare Ltd. offer a
range of clinical, condom and prevention
programs.

Game company ZM(Q) Software
Systems, based in New Delhi, offers free
downloads of cellphone games with a
health message to some 22 million users.
In the four games, players compete in an HIV quiz show,
the virus chases a hero around the globe, cricketers swing
their bats to whack AIDS, and a dove flies to Indian
villages delivering condoms. "We're trying." says ZMQ's
37-year-old CEQ Subhi Quraishi, "But we're a drop in
the ocean."

™
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In one fiee cellphone game in India.
crickertes take a swing against AIDS

Indeed. much of corporate India isn't as alarmed.
Many don't see any impact from AIDS, in a society
where stigma of the disease keeps many patients silent.
The Confederation of Indian Industry, a nonprofit trade
group, says 10% of its 5,000 member companies have
committed to study AIDS as a first step: fewer still have
workplace HIV education or prevention programs.
according to the trade group’s director and health chief
Shefili Chaturvedi. "It is minuscule compared to the task
al hand." she says. The trade group campaigns for more
more action through its newsletters and by sponsoring
AIDS awareness programs.
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Winner's Certificate

Freedom from AIDS/HIV
from ZMQ Software Systems
New Delhi

India's
Best e-Content

c00b

The Manthan Award Board of Directors hereby declares and
certifies that "Freedom from AIDS/HIV"™ produced by "ZMQ Software
Systems™ has been chosen as "India's Best e=Content™ in the
category of m=Content from 25 states by the Manthan-AIF Award

Grand Jury 200k.

v 44

Chairman Bibek Debroy
The Manthan Award The Manthan-AIF Award Board of Directors

- New Delhi. August 5. 200k -
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TECH

Indian firm declares virtual war on HIV/AIDS

Clicking to destroy demons, escape terror or hit a
six in cricket are common video game scenarios
on mobile phones.

Now an Indian software firm says its also a great
platform to fight HIV/AIDS and plans to take its
campaign global.

New Delhi-based gaming company ZMQ Software
Systems released four games as part of a fund
raising effort for HIV/AIDS awareness that can
be accessed by users of Reliance Infocomm, one
of India's largest private cellphone service pro-
viders.

"The games are now very popular,” the compa-
ny's chief technology officer Hilmi Quraishi said,
adding that 2.9 million people had downloaded
the games between their December launch and
April 30 this year.

"Games will educate mobile subscribers and
create awareness while reducing stigma and dis-
crimination,” he said. "We have a target of get-
ting at least 13-14 million people to download
the games” by the end of this year.

The games include cricket featuring the Demons
XI and Safety XI where the safety team is set a
target while balls appear in form of condoms,
faithful partners, information on HIV and the
symbolic AIDS red ribbon.

The team, however, need to watchout for
googlies and doosra balls -- unsafe sex, infected
blood transfusion, infected syringes and the
company of bad friends.

"Ribbon Chase" on the other hand requires the
player to deliver messages to different cities of
the world while being pursued by the HIV virus.
"The idea is to deliver the message on prevention
before the HIV reaches the city," said Quraishi.
The third game -- "Messenger" -- has a dove, the
recognised symbol of peace and love, flying from
village to village, with condoms and red ribbons
and the more condoms and ribbons distributed
the higher the score of the gamer.

Finally, "Quiz with Babu" displays a young lad
with a formidable amount of information on
HIV/AIDS and users are challenged to test their
knowledge against his.

"Gamers have to answer 10 questions correctly
with three lifelines to spare during each game.
We have a database of 550 questions which en-
sures there is enough entertainment while learn-
ing about AIDS," Quraishi said.

Reliance Infocomm will hand over an undis-
closed amount of the revenues generated by its
users who dial up to download the games to proj-
ects helping people infected with HIV/AIDS,
Quraishi said.

According to the Cellular Operators Association of
India, the country is adding 4 to 5 million subscrib-
ers every month, or as many as 60 million a year.
The games were developed by a 12-member team
over 15 months and are collectively christened
"Freedom HIV/AIDS".

Quraishi admitted that his company's efforts were
a drop in the ocean, but he said that recent reports
on the spread of the virus prompted him to act.

A UNAIDS report last month said an estimated 5.7
million Indians were infected by the end of 2005,
more than the estimated 5.5 million people in
South Africa.

"After reading about how the disease has spread in
India, we as a company decided to do something
about it."

Quraishi's brother, Subhi, chief executive officer of
ZMQ Software Systems, said mobile phones had
become "one of the most commonly used tools for
communication amongst the common people™.

"We have people across the board using the mo-
biles -- school children, adolescents, adults. And
we are not talking of the urban population only.
Even in rural areas the mobile phone has become
popular.

"It is our corporate social responsibility to spread
HIV/AIDS awareness using latest technologies
and that is why we have undertaken this project,”
said Subhi Quraishi.

The firm is planning to launch the games globally,
converting the content and language compatible to
regions of Africa, South East Asia, Central Asia and
Latin America by September 1.

"We are adapting the games in Swahili and many
east East European languages,” Quraishi said
adding, "we will donate revenue generated from
the initiative for the welfare of people living with

HEM AR © 2006 AFP
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Entertainment

AlIDS awareness a whole new bhallgame

Clicking to destroy demons, escape terror or hit a six in cricket are common
video-game scenarios on mobile phones.

ElizabethRoche

Thursday, June 22, 2006

Clicking to destroy demons, escape terror or hit a six in cricket are common wideo-
game scenarios on mobile phones,

Mow an Indian software firm savs it's also a great platform to fight HIV/ AIDS and
plans to take its campaign global,

Mew Delhi-based gaming company Z2MQ Software Systems released four games as
part of a fundraising effort for HIWA/AIDS awareness that can be accessed by users of
Reliance Infocornm, one of India's largest private cellphone service providers.,

"The games are now very popular,” said Hilmi Quraishi, the company's chief
technology officer, adding that 2.9 million people had downloaded the games between
their Decermber launch and April 30 this year, "Games will educate mobile subscribers
and create awareness, while reducing stigma and discrimination,” he said.

"wfe have atarget of getting at least 13-14 million people to download the games by
the end of this year."

The games include cricket featuring the Demons I and Safety I, where the safety
team is set a target while balls appear in the form of condoms, faithful partners,
information on HIW, and the syrmbolic AIDS red ribbon.

The team, however, needs to watch out for googlies and doosra balls - unsafe sex,
infected blood transfusion, infected syringes and the company of bad friends.

"Ribbon Chase" on the other hand requires the plaver to deliver messages to different
cities of the world while being pursued by the HIY wirus, "The idea is to deliver the
message on prevention before the HIY reaches the city,” said Quraishi,

The third game - "Messenger" - has a dove, the recognized symbol of peace and love,
flying from willage to willage with condorms and red ribbons, and the rmore condoms and
ribbons distributed the higher the score of the gamer.

Finally, "Quiz with Babu" displays a young lad with a formidable amount of information
on HIW/AIDS, and users are challenged to test their knowledge against his, "Gamers
have to answer 10 questions correctly with three lifelines to spare during each game.
We have a database of 550 questions, which ensures there is enough entertainment
while learning about AIDS," Quraishi said.

Reliance Infocommm will hand over an undisclosed armount of the revenues generated
by its users who dial up to download the games to projects helping people infected with
HIVAAIDS, Quraishi said,

The Cellular Operators Association of India savs the country is adding four to five
million subscribers every month, or as many as 60 million a year,

The games were developed by a 1Zmember team over 15 months and are collectively
christened "Freedorm HIV/ AIDS."

Quraishi admitted that his company's efforts were a drop in the ocean, but he said that
recent reports on the spread of the wirus prompted him to act,
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Awarded for an innovative
initiative to fight HIV/AIDS

ighting AIDS is getting  achievement in the games and e-Learning
them big business. category of core systems,” said Hilmi

Shrinking the massive competency for its Quraishi, Chief Learning
battle against HIV/AIDS to  innovative initiative of Technology Officer of ZMQ
the tiny space of the mobile using hardcore business Software Systems.
phone screen, ZMQ practices for AIDS. This Promising to take it to
Software Systems, which game is available on 30 the next higher level, Hilmi
had launched the million mobile phonesthe  Quraishi asserts that the
“Freedom HIV/AIDS” world over. company will scale up its
Mobile Games on the These games use India’s  commitment to the fight
awareness of the disease on  obsession with cricketto  against HIV/AIDS in Asia
December 1, 2005 - World  capitalise on the deadly and Africa taking
AIDS Day -- has become disease. Essentially an . advantage of its speciality
the first Indian company awareness exercise, these  of educational technology
to be honoured by Global ~ games equip people and edutainment,
Business Coalition. not only with Sk:i.u of fo]]owing the advice of the

While it is a first fora pressing buttons but musical legend,Sir Elton
“desi” company, these also the ability to fight John who pointed out that
awards were given at the AIDS. there might be no medical
Fifth Annual Awards for “We are taking new vaccine but there surely is
Business Excellence gala initiatives to fight the a social vaccine against
held at a glittering function children and adolescents, =~ AIDS and it is called
at the Banqueting House in  and rural level for semi- education. - MANDIRA

London to 18 other literate communities using NAYAR
companies. our core comipetency hy

ZMQ Software Systems  developing tools,
got this praise for its edutainment solutions,



eLearning - Gaming - Edutainient [

PERSOMNMEL: cLearning, gaming, and edutainment developer ZMQ) Software Systems
employs 27 people.

LOCATION GUIDE: New Delhi, India

MINDING ITS BUSINESS: Since 1998, ZMQ Software has been delivering solutions to
corporate, educational, non-profit, and research organizations all over the world on a
variety of platforms, including mobile phones and Internet-based Community Freedamxm V/AIDS
Learning Centers. Pt et Bl et Mt s

FIRST AID: For several years, ZM(} Software has developed and distributed eToels,
eGames, and eLearning CDs to promote HIV/AIDS awareness among children. On
World AIDS Day 2005, the company launched its Freedom HIV/AIDS program. Satety Crickot',
Supported by the Delhi State AIDS Control Society, the initiative provides four free cell i
phone “edutainment” games designed to increase HIV/AIDS awareness.

FLASH POINT: An estimated 5.13 million of India’s 1 billion people are living with
HIV/AIDS, making the country’s epidemic second only to the devastating situation in
South Africa. Stugma, illiteracy, and sexism present enormous hurdles to prevention
efforts. Seldom educated alongside men, 60% of women in India have never even heard
of AIDS; 33% of women with minimal disease knowledge do not know how to avoid
infection. ULS. intelligence sources predict that if the disease remains unchecked, India
will sustain between 20 and 25 million HIV infections by 2010 as the disease transcends
traditional high-risk groups and moves into the general population.

ZMQ’s RESPONSE: Almost everyone in India has access to or owns a mobile phone, a L

unique opportunity ZMQ seized upon to deliver AIDS awareness information, Lﬂm [ —
including public-service annmouncements, to tech-savvy consumers unmoved by 3 |
traditional messages. Boasting impressive pop culture appeal, its four free educational ‘ %

games— Safety Cricket, Messenger, Ribbon Chase, and Quiz with Babu—appeal to diverse
andiences. A role-play game based on India’s favorite pastime, Safety Cricket encourages
sports enthusiasts to protect themselves from unsafe sex, infected blood, and syringes. In
Messenger, an easy-to-maneuver adventure game, players help “Dove” spread AIDS
awareness to different villages. Ribbon Chase appeals to the professional gamer and
challenges players to deliver red ribbons while being chased by the HIV virus. Quiz
with Babu requires players to use reasoning to answer questions. Immediately popular,
the games were available on 13 million devices on World AIDS Day and now run on
more than 15 million phones. By the end of 2006, the company estimates more than
35 million users will be accessing the games. With expansion efforts aimed at China,
South Africa, and Kenya, ZMQ has transformed mobile phones from basic
communication devices into learning tools.

B ZMQ

GBC sTATUS: ZMQ) Software Systems has been a GBC member company since March
2006.

LEARN MORE: www.zmqsoﬁ:.com
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THE GLOBAL BUSINESS COALITION ON HIV/AIDS
PROUDLY COMMENDS

IN THE CATEGORY OF
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GLOBAL BUSINESS COALITION ON HIV/AIDS

Mobilizing International Business Against AIDS




= s e B INDIAN BUSINESS TRUST FOR
Confederation of
Indian Industry HIV/AIDS
Give Life a Future

Newsletter of the Indian Business Trust for HIV/AIDS
Eighth Issue : May, 2006

Profiling A Leader
» ZMQ Software Systems

kel ZMQ Software Systems is an Innovative Software Solution provider
ree °"‘XHIWAID$ specialised in customised E-Learning, Gaming, Edutainment,
T T e T T e Knowledge Management and Human Performance Solutions.

ZMQ has developed an innovative |IEC methodology to educate
people on HIV/AIDS using mobile devices. Through its edutainment
based interactive learning solutions (Freedom HIV/AIDS - for
details visit www.freedomhivaids.in ) in the form of mobile games,
ZMQ plans to teach people about HIV/AIDS and spread HIV/AIDS
awareness in the country and across the world.

“Freedom HIV/AIDS is the largest ever social initiative on the
mobile devices”. Smt. Sheila Dikshit, Chief Minister of Delhi
released it on World AIDS Day’ 05.

Freedom HIV/AIDS comprises of four mobile games fargeting
different mindsets and psychology of mobile users. The games are
deployed on form low-end black/white to sophisticated high-end
colored devices.

By ZMQ
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Following is the description of one mobile game

The Messenger

Faull 4]

Dove — the traditional symbol of peace and love is used as a messenger
of HIV/AIDS awareness in this game. The dove flies from village to The MEVSS'EI"IIQEI"
village, collecting condoms and red ribbons in the sky; protecting itself :

from hitting the HIV/AIDS virus; and delivering condoms and ribbons to
villagers below on their specific demand to prevent HIV/AIDS. On every
correct demand, the villager gets an additional safety and awareness
message. The dove also loses a life if it hits a HIV virus in the sky,
whereby different messages are displayed related to various modes how
HIV is transmitted.

ZMQ aspires to Globalise the Games, Language and Content suitable GATSG [HNE [—

for Africa, South America, Eastemn Europe and East Asia with a reach of M i - SIRLLIC
over 60 million users. Pause

For more Information, please contact:

Mr. Subhi Quraishi

ZMQ Software Systems

187 Vaishali,Pitampura,

New Delhi, India 110088

Tel: 011-27318551/52455232
Fax: 011-52455232

email :mailto:zmq@vsnl.com
Website: http:/Awww.zmgsoft.com/































