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In India, Call Centers Warn Young Workers
About HIV Risk

By Perer Woxacort
And Mariys CHASE

S LOUD MUSIC throbs in the air. Rohit Nag

and his friends recline on steps just off the dance
floor at the nightclub Elevate in Noida. a middle-class
suburb of New Delhi. The 22-year-old Mr. Nag sports a
thumb ring and four tattoos. His female companion, who
works at the same call center as Mr. Nag, has a silver stud
in her nose and another piercing her chin.

Young and free-spending, Mr. Nag and other workers
at India's call centers are relishing social freedoms that
their parents couldn't have imagined. They are also learn-
ing that a new lifestyle brings new risks and the need for
precautions, especially amid the looming threat of
HIV/AIDS. "Everybody knows you have to use a
condom during sex." he says. "And when we get tattoos,
we insist on disposable needles."

As India grapples with a growing AIDS problem,
activists and industry executives have identified the
country's 1.3 million call center and outsourcing workers
as a surprising new risk group, alongside truckers,
migrant workers and prostitutes. Predominantly young,
single and mobile, call-center employees are away from
the traditionally strict family life and partying hard when
they are not working diligently.

As a result, some companies in India are establishing
in-house programs to educate their workers about the
discase.

"If you look at the way the pandemic in India is pro-
gressing, [call-center workers] are at risk because they
are young and sexually active.” says Fmma Schmitt,
spokeswoman for Standard Chartered Bank PLC. The
London-based bank, which has nearly one-fourth of its
43.000 employees based in India, has targeted its roughly
6,000 call-center workers in Chennai for classroom-
based AIDS education. Soon, HIV prevention messages
will pop up on their workstation screens as part of an

Astudy in February of 2006 found that 11% of 1,100
workers at iEnergizer Inc.. a call center and outsourcing
business in Noida, India, have had more than five sexual
partners. By contrast, 7% of 1,300 adults across the coun-
try said they had had more than five sexual partners, a
separate study found.

The data speak to a dramatic lifestyle change in a soci-
ety where parents often arrange marriages for their chil-
dren and rarely speak to them about sex. Both surveys,
the only such ones conducted to date, were done by SSL.
International PLC, maker of Durex condoms, The call-
center survey was co-sponsored by Global Business
Coalition on HIV/AIDS, a nonprofit New York-based
advocacy group, with iEnergizer's cooperation.

"We decided one thing we had to do was include in
our employee induction a whole new chapter on
HIV/AIDS so every new employee would be made

aware of this disease.” says Ashish Phone Hookups  eq out similar efforts at its operations
Mittal, iFnergizer's vice president of  Percentage of 1,100 call in South Africa, Thailand and China.
ope_ralions. "We made it top management  center workers surveyed A handful of Indian companies are
policy." in 2006 with stepping up. (00, Diversified giant Tata
During an HIV/AIDS education fair Mo than 11% Group Ltd., auto-parts supplier Apollo
earlier this vear at iEnergizer's one mil- five sexual Tyres Ltd., Reliance Industries 1td. and
lion square-foot call center in Noida, ~POf#ers-. direct marketer Modicare Ltd. offer a

3,000 workers decorated their cubicles

with AIDS charts. graphs, cartoons and ~ survey of

slogans stating, "No one should die of 1,300

ignorance." India
adults

Although the prevalence of HIV
among adults in India is low, at less than
1%, India still leads all other nations with 5.7 million
HIV cases, due to its enormous population. according to
the United Nations' AIDS agency. South Affica, by con-
trast, has 5.3 million cases, representing 19% of the adult
population. In both countries, the virus is largely hitting
heterosexuals.

‘The Indian government has played down prediction-
sof an exploding AIDS epidemic. particularly a forecast
by the U.S. Central Intelligence Agency that the virus
could infect more than 20 million people i India
by2010. India's National AIDS Control Organization,
under the Ministryof Health, estimates that at the current
pace, India could have 6.3 million HIV-positive people
by 2012, "That's if we do nothing.” says K. Swatha Rao,
the organization's director general. "It's bound to reverse
by expanding treatment and increased use of condoms."
(Since the early 1990s, the organization has promoted the
use of condoms. conducted AIDS awareness programs
and improved clinical services.)

Richard Holbrooke, chief executive of the Global
Business Coalition on HIV/AIDS HIV/AIDS, wams
that the prevalence of the disease among young profes-
sionals could rise without diligent efforts. "We don't want
India to end up like South Africa, where the overwhelm-
ing epidemic is dismantling the working population, and
causing skilled professionals - doctors, lawyers and
engineers -~ to flee the country.” says Mr. Holbrooke, a
former ULS. ambassador to the United Nations.

Left unchecked, AIDS experts fear the epidemic
could seriously weaken economic growth in India,
whose young, educated, English-speaking work force
has become a magnet for multinationals establishing
parts of their businesses in the country. In July, the UN.
published a report that estimated India could lose almost
apercentage point of economic growth annually over the
next decade due to AIDS.

Call centers aren't the only companies recognizing
their workers are at risk and establishing
AIDS-education programs for employees. Intel Corp.
and Microsoft Corp. have AIDS-awareness programs in
their workplaces. Microsoft and Texas Instruments Inc.
include HIV/AIDS care as an employee benefit. Intel
offers online AIDS education, holds HIV health fairs and
passes out red ribbons to its Bangalore engineers. Ford
Motor Co. has an HIV/AIDS-education program. It has

Compared to a 2005

Source: SSL rtermatonal ple

range of clinical, condom and prevention
programs.

Game company ZMQ Software
Systems, based in New Delhi, offers free
downloads of cellphone games with a
health message to some 22 million users.
In the four games, players compete in an HIV quiz show,
the virus chases a hero around the globe, cricketers swing
their bats to whack AIDS, and a dove flies to Indian
villages delivering condoms. "We're trying." says ZMQ's
37-year-old CEQ Subhi Quraishi, "But we're a drop in
the ocean."

™%

In one fiee cellphone game in India,
crickertes take a swing against AIDS

Indeed. much of corporate India isn't as alarmed.
Many don't see any impact from AIDS, in a society
where stigma of the disease keeps many patients silent.
The Confederation of Indian Industry, a nonprofit trade
group, says 10% of its 5,000 member companies have
committed to study AIDS as a first step: fewer still have
workplace HIV education or prevention programs,
according to the trade group's director and health chief
Shefili Chaturvedi. "It is minuscule compared to the task
at hand." she says. The trade group campaigns for more
more action through its newsletters and by sponsoring
AIDS awareness programs.
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FM radio finds buffaloes,

mobiles talk HIV

Raghav Kumar is a former pirate
broadcaster who used to operate a local
radio station from Mansoorpur, a village
in Vaishali district of Bihar, till govern-
ment eagles descended and confiscated
his transmitter. But five years ago, when
Kumar, who runs a small electronic shop
called Priya, started the station with very
little technical knowledge (only can-do),
he created a lot of impact in the local
community. Kumar learnt to make a
simple radio at home afier he saw a
cordless microphone at a wedding and
was broadcasting 8-12 hours aday ona
crude arrangement with the same instru-
ment. Transmitting withina 15 km
radius, Kumar helped villagers find lost
buffaloes and children, advertised for
Pulse Polio and AIDS awareness cam-
paigns at the local hospital.

Though no longer in business,
Kumar's efforts were recognised by the
Jury of this year's I[Ind Manthan Awards
given to innovative technologies impact-
ing the grassroots.

As Osama Manzar, Manthan's chair-
man, explained, "Most awards are given
to vendor-driven technology. We aren't
only looking at software or hardware,
but whether the content is enough to be
adopted to local technology, be it wire-
less or computer.” So they put e-content
and creativity in Information
Communication Technology (ICT)
under 14 categories including e-
education, e-business, e-culture, e-
inclusion & livelihood, e-news, e-
environment, e-youth, e-governance and
e-health.

Instituted by Manzar's Digital
Empowerment Foundation, the awards
(online and offline) are tied up with the
World Summit Awards. A list of this
year's winners reads like trends in ICT.
Twenty-five states participated.
Maharashtra had maximum of 52
entries, Delhi 31, Andhra 17, Uttaranchal
13, UP, Kerala and Karnataka 11 each,
Jharkhand 10. Rajasthan, Chandigarh
and Nagaland had the lowest, one each.
There was only one entry for e-science
last year.

Rakhi Sawant tops AIDS
Mobile games on HIV/ AIDS are
created by Hilmi Quraishi's gaming and

e-learning company, ZM(Q) Software
Systems. Content on mobile phones is
still in its infancy confined to MMS,
SMS, ringtones and songs. Who owns or
develops content is a subject of debate.
Network operators think it should be
them. Mouthshut.com's Faisal 1
Farooqui, (awarded in the e-youth cat-
egory as the country's largest Person to
Person [P2P] community) says they
suffer from a "wall-garden approach that
bars new players.”

He suggests legislation enabling
m-content to be community based, open-
ing servers to millions with access to
phones.

Meanwhile on December 1, World
AIDS day, ZMQ released four mobile
games on 9 million devices by Reliance
Infocomm. They will be available in
parts of Africa like Botswana and
Kenya, by September 1, in four local

Community radio
and mobilé
telephony’s
mass impact
saw them
included at a
e-content award
function which
showcased trends
in ICT, says
Shana Maria

erghis.
Science lost
out bad

Freedom R iy /aIs

First ever Social Initiative using Moblle Games
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languages. Mobile games fit in two cat-
egories - m-learning and edutainment.

As Quarashi explains, "There is more
money for a video on Rakhi Sawant than
HIV. But Reliance handsets are available
in villages like UP for about Rs 1,000, so
we asked Reliance to shoot SMS games
on the World Wide Web for free.
Thankfully they didn't charge." ZMQ's
team of 12 took 15 months to create the
games - Safety Cricket, Dove, Quiz With
Babu and Chase the Ribbon. Sales rev-
enue will go to PLWHA (People Living
With HIV/AIDS). Quarashi says this
play-and-leam method works excellently
with mobile telephony. To mark
Mahatma Gandhi's birth centenary,
ZMQ created a mobile film they claim is
the first-of-its-kind.




; )
The @anthan-AIF Award
The best in e-Content & Gr‘niarfllzrl:fcl;i:g 2006

Winner's Certificate

Freedom from AIDS/HIV
from ZMQ Software Systems
New Delhi

India's
Best e-Content
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The Manthan Award Board of Directors hereby declares and
certifies that "Freedom from AIDS/HIV"™ produced by "ZMQ Software
Systems™ has been chosen as "India's Best e-Content™ in the
category of m=Content from 25 states by the Manthan-AIF Award

Grand Jury 200k.

0Pz 44

Chairman Bibek Debroy
The Manthan Award The Manthan-AIF Award Board of Directors

- New Delhi. August 5. 200b -
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Now, a fun game for AIDS awareness

on your cellular phone!
by Pritha Roy Choudhury (ANI)

With cellular phones now becoming an integral part
of our lives and being a major source of fun and
staying connected to the world, they have certainly
developed a major hold on the power to influence
our approach towards life. Realising the growing
significance and impact on everyone’s life, irrespec-
tive of place of residence, a software solution com-
pany in Delhi has evolved a unique concept in
mobile phone games to spread awareness on
HIV/AIDS, its mode of transmission and prevention.
Today, mobile phones are the most sought after
communication gadgets and the easiest way to stay
in touch with near and dear ones. ZMQ Software
Systems recently released four games as part of a
fund raising efforts on HIV/AIDS awareness that
can be accessed by subscribers of Reliance Infocom,
one of India's largest private cell phone service pro-
viders.

The concept was developed by duo brothers, Subhi
Quereshi and Hilmi Quereshi specifically targeting
the semi literate and rural mass of the country.
"And, why these games? It is because every human
being has an urge for games. He wants some enter-
tainment. So we have used the medium of enter-
tainment and games -interactive entertainment for
that matter to spread the message of HIV/AIDS",
said Subhi Quereshi Chief Executive Officer, ZMQ.
"One reason why we have taken mobile because
mobile is the most widely spread device today in the
world. You go to a village; you will find people with
mobiles. You have semi literate or from any class to
any category, any region to any place, you will find
people using mobile phones. Mobile phones are
self-learning device,” Quereshi added. The games
include cricket featuring the Demons XI and Safety
XI where the safety team is set a target while balls
appear in form of condoms, faithful partners, infor-
mation on HIV and the symbolic AIDS red ribbon.
The team, however, needs to watch out for googlies
and doosra deliveries that represent unsafe sex, in-
fected blood transfusion, infected syringes and
company of bad friends. "Ribbon Chase" on the
other hand requires the player to deliver messages
to different cities of the world. The third game,
'Messenger’, has a dove, the recognized symbol of
peace and love, flying from village to village, with
condoms and red ribbons. The more condoms and
ribbons one distributes denote higher score for the
player.

Finally, "Quiz with Babu", displays a young lad with
a formidable amount of information on HIV/AIDS
and users are challenged to test their knowledge
against this.

The games have been collectively christened
"Freedom HIV/AIDS". Most of the users find the
games user-friendly, as one does not have to follow
many rules while playing these games.

"I have got a Reliance mobile with me and though I
regularly played games in this cellular phone, re-
cently, I discovered in the R-world of Reliance that
there is a game on HIV/AIDS which can be down
loaded for free. I played and I found it very interest-
ing game and anyone who do not know anything on
AIDS will be well aware of the infection and mode of
transmission. I suggest that all should play the
game," said Sabina, a home maker.

"I heard a lot about HIV/AIDS on TV. The idea was
vague. But now after playing this game, I have
become aware of the infection, its prevention and
transmission. I play this game whenever I am free,"
added Shiv, a domestic help owning a mobile con-
nection. According to Hilmi Qureshi, Director of
ZMQ, their's a profit making software Solution
Company and as they feel it is their corporate re-
sponsibility to do something for a social cause, they
proposed to set aside 20 percent of their profit for
the cause.

The games were launched in December last and
since then nearly 2.9 million users have downloaded
the games.Reliance Infocom will hand over an un-
disclosed amount of the revenues generated by its
users who dial up to download the games to proj-
ects helping people infected with HIV/AIDS.

The Qureshi say, that the company's efforts were a
drop in the ocean and it was the recent reports on
the spread of the virus that prompted them to act.
Besides the Samaritans are now working on other
projects targeting the uneducated population, ado-
lescents and the corporate sector.According to UN
AIDS report released last month, up to December,
2005, an estimated 5.7 million Indians were infect-
ed by the dreaded HIV/AIDS, more than the esti-
mated 5.5 million people in South Africa. Apart from
the presently available versions in Hindi and
English, ZMQ is also planning to launch the games in
other Indian languages such as Tamil, Telugu,
Marathi, Bengali and Kannada. In due course, by
September 1, they intend to launch these games
globally, converting the content and language com-
patible to regions of Africa, South East Asia, Central
Asia and Latin America. (ANI)
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By ELIZABETH ROCHE

New Delhi: Clicking to destroy
demons, escape terror or hit a six
in cricket are 'common video
game scenarios on  mobile
phones.

Now an Indian software firm
says its also a great platform to
fight HIV/AIDS

New Delhi-based gaming com-
pany ZMQ Software Systems
released four games as part of a
fund raising effort for HIV/AIDS
awareness that can be accessed
by users of Reliance Infocomm,
one of India’s largest private
cellphone service providers.

“The games are now very pop-
ular,” the company’s chief tech-
nology officer Hilmi Quraishi
said, adding that 2.9 million peo-
ple had downloaded the games
between their December launch
and April 30 this year.

“Games will educate mobile
subscribers and create awareness
while reducing stigma and dis-
crimination,” he said. “We have
a target of geting at least 13-14
million people to download the
games” by the end of this year.

The games include cricket fea-
turing the Demons XI and Safety
XI where the safety team is set a
target while balls appear in form
of condoms, faithful partners,
information on HIV and the
symbolic AIDS red ribbon.

The team, however, need to

walchout for googlies and doosra
balls -—— unsafe sex, infected
blood  transfusion, infected
syringes and the company of bad
friends.

“Ribbon Chase” on the other
hand requires the player to deliv-
er messages to different cities of
the world while being pursued
by the HIV virus.

“The idea is to deliver the mes-
sage on prevention before the
HIV reaches the city,” said
Quraishi. The third game —
“Messenger” — has a dove, the
recognised symbol of peace and
love, flying from village to vil-
lage, with condoms and red rib-
bons and the more condoms and
ribbons distributed the higher the
score of the gamer.

Finally, “Quiz with Babu" dis-
plays a young lad with a formi-
dable amount of information on
HIV/AIDS and users are chal-
lenged to test their knowledge
against his. “Gamers have to
answer 10 questions correctly
with three lifelines to spare dur-
ing cach game. We have a data-
base of 550 questions which
ensures there is enough enter-
tainment while learning about
AIDS,” Quraishi said.

Reliance Infocomm will hand
over an undisclosed amount of
the revenues generated by its
users who dial up to download
the games to projects helping
people infected with HIV/AIDS,

W <=
A cellphone displays a game
to spread awareness about
HIV/AIDS. (AFP)

he said. According to the Cellu-
lar Operators Association of
India, the country is adding 4 to
5 million subscribers every
month, or as many as 60 million
a year. The games were devel-
oped by a 12-member team over
15 months and are collectively

christened

“Freedom HIV/AIDS".
Quraishi admitted that his com-
pany’s efforts were a drop in the
ocean, but he said that recent
reports on the spread of the virus
prompted him to act. A UNAIDS
report last month said an estimat-
ed 57 million Indians were
infected by the end of 2005,
more than the estimated 5.5 mil-
lion people in South Africa.

O

“After reading about how the
disease has spread in India, we as
a company decided to do some-
thing about it.” Quraishi’s broth-
er, Subhi, chief executive officer
of ZMQ Software Systems, said
mobile phones had become “one
of the most commonly used tools
for communication amongst the
common people”.

“We have people across the
board using the mobiles —
school children, adolescents,
adults. And we are not talking of
the urban population only. Even
in rural areas the cell phone has
become popular. It is our corpo-
rate  social responsibility to
spread HIV/AIDS awareness
(AP)
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